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United States of America
New Zealand
Canada

United Kingdom
Republic of Korea
Singapore

India

Russian Federation
Italy

Netherlands
Ausstralia

Ireland

Germany
Sweden

Austria

Finland

Japan

France

Norway
Switzerland
Spain

Czech Republic
Mexico

China

Z2{: Charity Aid Foundation (2016)



Total giving amount
GDP

18.0
16.0
14.0
12.0
10.0
8.0
6.0
4.0
2.0
0.0

2000 | 2001 | 2003 | 2005 | 2006

1032 | 1076 | 1198 | 1287 | 1322

0

2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 | 2016 | 2017 | 2018 | 2019 | 2020
6.1 | 7.9 8 9.1 (107|113 111|115 |11.7|124| 129|134 |13.4| 134|134 | 133 | 14

1397 | 1413 | 1436 | 1531 | 1546

1568 | 1614 | 1659 | 1748

1817|1880 | 1916

146 | 144
1935|1941
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® Trend in Total Giving Amounts in South Korea

(unit: billions of dollars)

14.6
13.9 14.4

125 126 12.7 129 13
11.9
112

10.1

78777
79 . ° 5

' ! 1B I4.9 %y Y ) B
3l34Q35Q35 : B

m Total - Individual Corporation

Source: Internal Revenue Service in Korea (Constant value in 2020)
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16~ 19l1|

ii
316,031 155,130
471,161 (18.5%)

O

316,221 107,349

423,570 (16.7%)

20~29H|

ii
692, 664 253,776
946,440 (37.2%)

O

184’,272 62,400
246,672 (9.7%)

30~39A1|

;;
297 898 106,717
404,615 (15.9%)

60| O]

O

38;1 73 10,815
48,988 (1.9%)
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® ZLY 27|7|= 35t

A | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 | 2016 | 2017 | 2018 | 2019 | 2020 | 2021 | 2022 A

O|A] Cff | 21,057 | 21,861 | 20,850 | 26,036 | 24,607 | 27,444 | 31,923 | 34,423 | 38,005 | 41,755 | 44,579 | 48459 | 49,993 430,992
7|

J|SAF| 2,050 | 2,365 | 2,346 | 2250 | 2304 | 2435 | 2,716 | 2,808 | 2856 | 3,137 | 3,059 | 3,080 | 2,873 | 34,279

268 363 409 416 446 501 573 515 449 450 478 442 405 | 5,720

1,782 1 1997 | 1937 | 1,834 | 1,858 | 1934 | 2,143 | 2,293 | 2407 | 2637 | 2531 | 2,638 | 2468 | 28559
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2010 | 2011 | 2012 | 2013 | 2014 | 2015 | 2016 | 2017 | 2018 | 2019 | 2020 | 2021 | 2022 Al

F11,782 | 1997 | 1937 | 1,834 | 1,858 | 1934 | 2,143 | 2,293 | 2,407 | 2,687 | 2581 | 2,638 | 2468 | 28559

7|22} 1,770 | 1977 1 1922 | 1,815 | 1,852 | 1,927 | 2138 | 2,285 | 2403 | 2,686 | 2,581 | 2,637 | 2468 | 28461
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Forbes The 100 Largest U.S. Charities EZR

Rank Name Private Support Total Revenue Fundraising Efficiency  Charitable C i Donor Depend: Catholic ‘) Catholic Charities N B : .
Claite, #11 USA S1.025B $4.322B 91% 8% 74%
USA ¥
United § United Way s . o =z
Way #1 Worldwide $3.8458B $5196B  88% 85% 100%
e ASK Task Force for
#12 S995 M $1.053B 100% 99% 99%
FORCE Global Health 5 =
amenlea #2 Feeding America $3.48B  $3.574B  99% 99% 92%
o
x _ Step Up for 2
/5 o wp 13 Stulcjlenl'zs So76 M $o88 M 100% 99% 70%
#3 Salvation Army $2.371B $4.158B go0% 82% 6% I
. , Good:6o #14 Good 360 587c0 M 3871 M 100% 100% 93%
] St. Jude Children's _ Vit
PR #4 5 $2.073B $4.214B  86% 0% -16%
—n " Research Hospital
k=@ 215 Nature Conservancy $868M  Su202B  84% 67% 64%
e #5 0 Direct Relief 519348 $1944B  100% 100% 100%
Habitat for + #16 American National $840 M $3.122B  79% 90% 56%
Firtvit  #6  Humanity S1459B  $23B  88% 84% 99% Red Cross
International
" ) swmeshee  #17 Samaritan's Purse  $8iM 88992  93% 85% 73%
’. #7  Americares $1434B  $1.24B  99% 38% 87%
americares
\ ) q #18 World Vision 3803 M $1.233B  89% 889 6%
the)i #8 YMCA of the USA $1.332B $6.207B  89% 84% 111% — 2 ?
.o Boys&GirlsClubs . . o o g 8% e momm= 210 Food for the Poor  $m6M 7s5M 95% 93% 96%
waganzame 2 of America ; ; ‘
Fipasson ., Compassion eitiom “Sesdinn wo o - A ..o MountSinaiHealth _ ..~ . - 4
"~ International ’ 2 > Mount Systems



Major Public Charities in South Korea: 232 'f_”‘il

unit: one thousand dollars)

PAONRS 2020 2021

fundraising proportion fundraising proportion fundraising proportion

Community Chest of

Korea 654,096 40.5% 846,107 42.1% 761,873 39.0%
World Vision 204,808 12.7% 207,790 10.3% 283,426 14.5%
Child Fund Korea 170,792 10.6% 174,581 8.7% 182,875 9.4%
Good Neighbors 162,460 10.1% 160,925 8.0% 164,668 8.4%
UNICEF 136,618 8.5% 134,411 6.7% 144,569 7.4%
Korean Red Cross 36,688 2.3% 232,537 11.6% 129,518 6.6%
Compassion Korea 70,106 4.3% 71,606 3.6% 89,606 4.6%
Save the Children 63,119 3.9% 76,240 3.8% 83,193 4.3%
Koreafood forthe Hunary 57 493 3.6% 55,277 2.7% 67,343 3.4%
KIDS&FUTURE 29,415 1.8% 23,363 1.2% 21,979 1.1%
Babo Nanum 20,028 1.2% 17,233 0.9% 13,316 0.7%
Beautiful Foundation 5,985 0.4% 8,624 0.4% 7,650 0.4%
Salvation Army 2,400 0.1% 2,092 0.1% 2,779 0.1%
Total 1,614,008 100% 2,010,786 100% 1,952,795 100%

Source: Community Chest of Korea



Giving in Korea & USA: Total Giving & Composition(Z| £ X} 1/d)

Contribution by source in 14.48 Contribution by source in 484.84
billions of U.S. dollars billions of U.S. dollars
South Korea (unit: billions of dollars) U. S. A. (unit: billions of dollars)

6.9 (67.4%)

Source: Internal Revenue Service in Korea (2020) Source: Giving USA (2021)



Inspiration to the launch of the Honor Society in Korea:
Major Gift Donors (1124 7| & X})

AT RTINS
A‘ —.r- - »
- >

i * In 1984, United Way Tocqueville
' s Society was founded in the U.S.,
to initiate major giving movement.

= The Society was launched with 20
members and grew to be the
d community of 25,000 members
that raise $550+ million in 400
locations in USA and Canada.




Fundraising Programs of Community Chest Korea

(unit: one hundred thousand dollars)

2017 2018 2019 2020 2021

Program
amount change amount change amount change amount change amount change

Workplace 314 13.0 351 11.8 322 -3.1 350 3.6 253 -27.6

Good Store /2 24 4 30 10.3 30 0.0 /6 -4.0 30 4.9
Honor Society 337 7.8 365 8.4 308 -15.7 272  -11.7 | 401 47.3
Media 159 3.6 161 1.5 160 -0.7 174 3.4 163 -6.0
Coalition 270 14.8 277 2.4 304 10.0 315 3.6 295 -6.4
School (Students) 23 -28.7 21 -7.9 18 -14.6 11 -37.1 12 11.0

Corporate 3,091 5.2 3,061 -1.0 | 3,435 122 3,820 11.2 @ 3,870 1.3

Community 1,165 9.1 1,244 6.8 1,328 6.8 1,761 325 | 1,963 315

Prospective

Major Giving - - - - 26 - 40 53.8 28 -30.0
(Including Group)

S>ource. Community Chest OT Korea (ZUZ2/Z2)



Growth of Honor Society Members
Accumulated Funds: 304.8 million USD (As of July 2021)

Asia’s first and the largest major giving society

3000
2500
2000
1500

1000

22
02 g’ 338 253 230 256 304
HAEEEEN

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

500

s Year = Accumulate

Source: Community Chest of Korea (2021)



Family Honor Society in Community Chest Korea

Family Honor Society: 708 members (25.2% in 2021)
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Source: Community Chest of Korea



Extraordinary Citizens in Honor Society & Major Giving

pe.

University Janitor

Bang-rak Kim (Member of Honor
Society)

He saved 1,200 dollars per month for
10 years
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Public Street Cleaner

Woong-sun Shin & Yun-Sook Ahn
(Members of Good Leaders)

He saved 20% of his salary and donated
more than 4,000 dollars per year

Source: Community Chest of Korea



Extraordinary Citizens in Charitable Bequest: s+24t7| £ X}
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Recipients of Public Assistance
Choon-hee Kim and Senior Citizens in

Similar Situations

Donated her housing deposit (15,000
dollars), and other poor seniors
followed her with charitable bequest

= Former Street Vendor

= Kye-Hyang Hong

= Pledged to donate her house
(asset through street vendor
works) with charitable bequest

Source: Community Chest of Korea



Contribution by source in
14.48 billions of U.S. dollars
South Korea (

unit: billions of dollars)

Source: Internal Revenue Service in Korea (2020)

Giving in Korea: Total Giving & Composition (7|5 X} /)

Contribution by source In
484 .84 billions of U.S. dollars

U.S. A. (unit: billions of dollars)

.9 (67.4%)

Source: Giving USA (2021)



2020 United Way Portfolio:

=0{0 =
SYH 7|F

Government
17.8%

7 $774M

Individual(Emponees) Corporation 13 9%

65.3% —
$2.84B \ $605M
\ *~.. Foundation 2.5%
. $109M
Bequests 0.6%
$25M

Source: United Way of America (2020) $4. 3 B



Fundraising Programs & Performances of
Community Chest Korea

2017 2018 2019 2020 2021

(unit: one hundred thousand dollars)

Program
amount change amount change amount change amount change amount change

Workplace 314 13.0 351 11.8 322 -8.1 350 8.6 253 -27.6

Good Store 72 24 .4 80 10.3 80 0.0 76 -4.0 80 4.9
Honor Society 337 7.8 365 8.4 308 -15.7 272 -11.7 401 47 .3
Media 159 3.6 161 1.5 160 -0.7 174 8.4 163 -6.0
Coalition 270 148 277 2.4 304 10.0 315 3.6 295 -6.4
School (Students) 23 -28.7 21 -7.9 18 -14.6 11 -37.1 12 11.0

Corporation 3,091 5.2 3,061 -1.0 | 3,435 122 3,820 11.2 | 3,870 1.3
Community 1,165 9.1 1,244 6.8 1,328 6.8 1,761 325 | 1,963 315

Prospective

Major Giving - - -
(Including Group)

- 26 - 40 53.8 28 -30.0

ﬂﬂﬂﬂﬂﬂ

o — " L1l
SOUTCE. COTTITTTIUTIILY UTESL O NOTEd \LUZLZ)




Giving of Top 2000 Corporations in South Korea

= |
(unit: Frequency, %)
2011 2013
N=2,000
Top 1000 Top 1001 to 2000 Top 1000 Top 1001 to 2000
Corporate Givin >17 216 530 235
P 9 (51.7%) (21.6%) (53.0%) (23.5%)

Total Amount

Average Giving Amount
(based on participating
corporations)

2,842,529,427,000
( $2.84 billion)

5,498,122,683
($ 5.5 million)

36,914,269,000
($36.9 million)

170,899,394
($ .17 million)

2,892,014,827,000
($2.89 billion)

5,456,631,749
($ 5.45 million)

64,131,143,000
($ 64.1million)

272,898,481
($ .27million)

Source: Community Chest Korea’s Report on Corporate Giving




Corporate Philanthropic Efforts in South Korea

Corporate Giving in Sales (%) Corporate Giving in

y Pre-tax Profit (%)
4.4 4.2
0.3 3.58
3 38—
0.2 0.2 0.2 0.2 0.2 0.2 0.2 0.2
0.2

2000 2002 2004 2005 2006 2007 2008 2009 2010 2011 2012 2000 2002 2009 2010 2011 2012
(192) (190) (201) (197) (194) (205) (208) (219) (218) (222) (225) (192) (190) (219) (218) (222) (225)

Source: The Federation of Korean Industries (2013)



Importance of Corporations & Employees in Giving

a. Corporate Citizenship: One of the Most Important Citizenships in Modern
Capitalistic Society

b. Corporate Philanthropy: One of the Most Important Foundational Efforts to Create
Shared Values with Community & Society

c. Corporations as the Backbone and Key Partner for Collective Impact in
Community Problem-solving

d. Corporations as Intermediaries between Public Charities and Corporate
Employees (Workplace Giving & Payroll Deduction and Corporate Volunteering)

e. Corporate Employees as a Golden Source to Promote Individual Giving in Modern
Capitalistic Society



Fundraising Programs of Community Chest Korea: St4ll 7|5

(unit: one hundred thousand dollars)

2017 2018 2019 2020 2021
Program
amount change amount change amount change amount change amount change
Workplace 314 13.0 357 11.8 322 -3.1 350 3.6 253 -27.6
Good Store 72 24.4 30 10.3 30 0.0 /76 -4.0 30 4.9
Honor Society 337 7.8 365 8.4 308 -15.7 272 -11.7 401 47 .3
Media 159 3.6 161 1.5 160 -0.7 174 3.4 163 -6.0
Coalition 270 14.8 277 2.4 304 10.0 315 3.6 295 6.4
School (Students) 23 -28.7 21 -7.9 18 -14.6 11 -37.1 12 11.0
Corporate 3,091 5.2 3,001 -1.0 | 3435 122 3,820 112 | 3,870 1.3
Community 1,165 9.1 1,244 6.8 1,328 6.8 1,701 325 11,963 315
Prospective
Major Giving - - - - 26 - 40 53.8 28 -30.0

(Including Group)

Source: Community C

hest of Korea (2022)




Major Public Charities in South Korea

fundraising

2019

proportion

fundraising

2020

proportion

(unit: one thousand dollars)

fundraising

2021

proportion

Community Chest of
Korea

World Vision
Child Fund Korea
Good Neighbors

UNICEF
Korean Red Cross
Compassion Korea

Save the Children

Korea Food for the Hungry
International

KIDS&FUTURE
Babo Nanum
Beautiful Foundation
Salvation Army
Total

654,096

204,808
170,792
162,460
136,618
36,688
70,106
63,119

57,493

29,415
20,028
5,985
2,400

1,614,008

40.5%

12.7%
10.6%
10.1%
8.5%
2.3%
4.3%
3.9%

3.6%

1.8%
1.2%
0.4%
0.1%
100%

846,107

207,790
174,581
160,925
134,411
232,537
71,606

76,240

55,277

23,363
17,233
8,624
2,092

2,010,786

42.1%

10.3%
8.7%
8.0%
6.7 %
11.6%
3.6%
3.8%

2.7%

1.2%
0.9%
0.4%
0.1%
100%

Source: Community Chest of Korea

761,873

283,426
182,875
164,668
144,569
129,518
39,606

83,193

67,343

21,979
13,316
7,650
2,779

1,952,795

39.0%

14.5%
9.4%
8.4%
7.4%
6.6%
4.6%
4.3%

3.4%

1.1%
0.7%
0.4%
0.1%
100%



Philanthropy Education at Elementary Schools

Philanthropy (Global Citizenship) Education & Event (‘Contest for Letter of Hope’)
at Elementary Schools by Good Neighbors

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018

Participating
Elementary 2,037 2,111 2.413 3,039 3,929 4018 4 084 4423 4 471 4 471
School

Participating

Students 240,689 453,558 809,777 907,267 1,096,673 1,048,871 1,130,861 1,123,832 1,072,385 956,576

Converted
Regular Donors
(Students &
Parents)

4,723 30,856 50,044 87,351 90,117 84,517 83,061 70,967 41,431 84,580

Source: 30 years of Good Neighbor (2021)



Philanthropy Education at Kindergartens

Philanthropy (Global Citizenship) Education & Event (‘Drawing Contest for Hope’)
at Kindergartens by Good Neighbors

2012 2013 2014 2015 2016 2017 2018 2019

Participating

. 513 2,520 5,306 5,031 6,043 6,814 6,147 7,199
Kindergartens

Participating Kids 21,233 73,440 141,187 166,023 188,566 221,962 200,309 228,888

Converted Regular
Donors 2.446 9.681 21,836 17,912 20,261 17,041 16,493 18,286
(Kids & Parents)

Source: 30 years of Good Neighbor (2021)



Success Factors of Philanthropy Education in Good Neighbors

a. Everybody’s Desire to Cultivate Next Generations with Generosity
All stakeholders (school district boards, schools, teachers, and parents) easily agree to instill
values of generosity to next generation (children).

b. Key Stakeholders’ Collaboration for Children's Socialization toward Generosity
Originally, charity begins at home. Schools are also major institutions to strengthen children’s
socialization toward generosity. Philanthropy education (by public charities) can be one of
the most effective tools for children’s socialization toward generosity in addition to parental
role-modeling and discipline for generosity.

c. Parents’ Natural Involvement in Children’s Giving Decision
While supporting children’s giving decisions, parents are naturally involved in family giving
practice.

d. Enduring Effect of Family Practice toward Generosity
Family practice does never diminish easily. So the duration is much longer than individual

giving.



Importance of Children, Families, and Schools in Giving

a. Children with Generosity: the Most Important Altruistic Capital in Society

b. Families & Schools: the Most Important Places to Instill Values of Generosity &
Caring (Socialization of Generosity). “Charity Begins at School and Home!”

c. Schools as Trustworthy Intermediaries between Public Charities and Families &
Their Children

d. Families & Their Children as Current and Prospective Backbone of Caring Society



Fundraising Programs of Community Chest Korea: =4-410l

(unit: one hundred thousand dollars)

2017 2018 2019 2020 2021

Program
amount change amount change amount change amount change amount change

Workplace 314 13.0 351 11.8 322 -3.1 350 3.6 253 -27.6

Good Store 72 24 .4 80 10.3 80 0.0 76 -4.0 80 4.9
Honor Society 337 7.8 365 8.4 308 -15.7 272 -11.7 401 47 .3
Media 159 3.6 161 1.5 160 -0.7 174 3.4 163 -6.0
Coalition 270 148 277 2.4 304 10.0 315 3.6 295 -6.4
School (Students) 23 -28.7 21 -7.9 18 -14.6 11 -37.1 12 11.0

Corporate 3,091 5.2 3,061 -1.0 | 3,435 122 3,820 11.2 @ 3,870 1.3

Community 1,165 9.1 1,244 6.8 1,328 6.8 1,761 325 | 1,963 315

Prospective
Major Giving - - - - 26 - 40 53.8 28 -30.0

(Including Group)

SOUTCE. COMMUMItY Cest Of ROTEa(2022)



Good Store Program of Community Chest Korea: &gt 714
Benefit Benefit Benefit Benefit Benefit
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Hanging the CCK . Publicizing Good Store ~ Recommending Tax Benefits
Good Store Press Promotion on CCK Platform Exemplary Good Store

Signboard in the for Government Award
front of Store
Source: Community Chest of Korea (2022)



20,000
18,000
16,000
14,000
12,000
10,000
8,000
6,000
4,000
2,000

Numbers of Good Stores over Years

17,654 __ 18,00617 ggg

17,120
14,296
10,506
7,284
5,115
2,9?43’608I
413 I I
50 160 209 413 166

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

Source: Community Chest of Korea (2022)



Total Giving Amounts of Good Store Program over Years

900 (unit: one thousand dollars)
7,953 7,954 8,009

800 7 210 7,637
700 6,651
600 5,793
500 4,296
400
2,977
300
2,044
200 1,484
1,052
100
. 19 61 50 23 34.

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

Source: Community Chest of Korea (2022)



Importance of Small Business in Giving

. Small Stores Frequently Excluded in the Membership of Generosity

. Owners of Small Stores as Important Members of Ordinary Philanthropist
Community

. Owners of Small Stores as Potential Major Philanthropists (Occupying a Certain
Percent among Honor Society Members)

. Small Stores as Inspirational Agent of Generosity: Another Important Channel to
Broaden the Base of Citizens’ Participation in Giving (Donation Box for
Customers)

. Small Stores as Another Intermediaries between Public Charities and Ordinary
Citizens (Customers)



Fundraising Programs of Community Chest Korea: New Media

(unit: one hundred thousand dollars)

2017 2018 2019 2020 2021
Program
amount change amount change amount change amount change amount change
Workplace 314 13.0 351 11.8 322 -8.1 350 8.6 253 -27.6
Good Store /2 24.4 80 10.3 80 0.0 76 -4.0 80 49
Honor Society 337 7.8 365 8.4 308 -15.7 272 -11.7 401 47 .3
Media 159 3.6 161 1.5 160 -0.7 174 8.4 163 -6.0
Coalition 270 14.8 277 2.4 304 10.0 315 3.6 295 -6.4
School 23 -28.7 21 -7.9 18 -14 .6 11 -37.1 12 11.0
Corporate 3,091 5.2 3,061 -1.0 3,435 12.2 3,820 11.2 3,870 1.3
Community 1,165 9.1 1,244 6.8 1,328 0.8 1,761 32.5 1,963 31.5
Prospective
Major Giving - - - - 26 - 40 53.8 28 -30.0

(Including Group)

Source. community C

est oT Korea (ZUZ/Z)



Participation in Giving through Emerging Giving Channels
In South Korea

(unit: Frequency)

Giving through Emerging Channels by Age Groups

SNS & Youtube support 122
giving program 118

Block chain giving
platform program

Points & milieges giving
program

Charity crowd funding
program

150 200

m Seventies B Sixties #®Fifties ®Fourties m®mThrities = Twenties ®Teens

Source: Giving Korea



Giving Amount on Charity Crowdfunding Platforms in South Korea

Giving on Happy Bean (Naver) and Kakao Gachigachi (Daum) Platforms

(unit: in millions of inflation-adjusted 2020 us dollars)

35
30
25

20

15
10
5 I
0

2016 2017 2018 2019 2020
m Happy Bean = Kakao Gachigachi

Source: Giving Korea




Trend of Fandom Donation through Social Media in South Korea

Fandom Donation through Social Media

(unit: in millions of inflation-adjusted 2020 us dollars)

3.5

3.1

2.5

1.5

—

0.5

0.5

2016 2017 2018 2019 2020

Source: Giving Korea



Importance of Digital Natives Preferring Emerging Channels
In Giving
a. Digital Natives as Prospective Key Members in Philanthropic Community

b. Digital Natives’ Preference for the Use of Social over Traditional Media even in
Giving

c. Adaptation to Their Default Communication Channel Matters! Evidence from
Increasing Share in Fund-raising Performance through Social Media such as
Facebook, Twitter, Pinterest, and YouTube

d. Adaptation to Digital Natives’ Preference for Mobile Philanthropy Platform Also
Matters! (Saleforce.org Philanthropy Cloud with United Way Worldwide for
Employees’ Giving)

e. Digital Natives as Potential Major Philanthropists
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Australopithecus
afarensis

The skull of A. afarensis
is similar to that of the
modern chimpanzee.

chimpanzee {f

© 2012 Encyclopeaedia Britannica, Inc.

=2 H2|EfL|Ft BIkALA (2012)
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